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“Mary Gentile’s Giving Voice to Values is a clarion call to the new generation of
leaders to put their values in practice in the workplace. Its timely and thoughtful
message is precisely what the corporate world needs now.”—Bill George,

Professor of Management Practice, Harvard Business School and former CEO, Medtronic

Babson College business educator and consultant Mary Gentile draws on
actual business experiences as well as social science research to challenge the
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School of Management. MARY C. GENTILE, Ph.D., consults on
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